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The authors observe the features of ideas about the future and life values of a number of students of the Central 
Federal District universities. It was found out that a signifi cant part of the students have positive, but fragmented 
ideas about their future. In addition, most of the students are inherent in crisis of personal and group identity, that 
means they do not know what they want and do not structure their lives. When projecting their future students are 
mostly standing on the paternalistic positions. Sex differences are revealed. In particular, it is noted that values such 
as family, health, love are more common for girls. The values of young men are associated with well-paid job and 
career. On the other hand, some similarities in the life values of young people are indicated, such as education and 
material well-being. The career and job are terminal values for the boys, and, at the same time, are instrumental 
values for girls. Authors made the conclusion that the acceleration of the social process involves the students in 
assimilating new values, and it requires developing new methods of infl uence on the person and applying new 
technologies in the learning process. Accordingly, it is important to create new educational programs, textbooks and 
methodological researches.
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To improve the competitiveness of our 
country in the modern world it is necessary to 
strengthen the training of bachelors and mas-
ters in Russian universities. The moderniza-
tion of the economy and the future of our state 
is up to students who are currently studying. 
Their knowledge, skills and abilities received 
within the period of study will effect on how 
seriously they will concern to their future pro-
fession, family and country. Even now, it is 
important to carry out systematical sociologi-
cal studies aimed at exploring students’ ideas 
about their future. In addition, it is necessary 
to analyze their values, interests, and needs al-
ready formed. Not by chance, M. Porter noted 
that “the potential of the country’s wealth is 
unlimited, since it is determined not so much 
by the presence of material resources, but by 
the new ideas and values” [6].

Empirical base of research
A survey of students of the following uni-

versities has been held:
– Russian Academy of National Econ-

omy and Public Administration under the 
President of the Russian Federation (RA-
NEaPA, Orlov branch).

– Yaroslavl State Pedagogical University 
named after K.D. Ushinsky (YSPU).

– Rybinsk State Aviation Technological 
University (RSATU).

Quota sampling n = 336. Quota vari-
ables: university, sex, family structure. The 
sampling is balanced by sex – 184 male and 
152 female. Sampling error is 5,8 %, that is 
in the normal range, and the confi dence in-
terval or the probability of sampling error 
determination is 94,2 %.

Secondary data analysis is based on:
– Materials of the Russian Federal Service 

of State Statistics;
– Results of sociological surveys conduct-

ed by VTsIOM (The All-Russian Public Opin-
ion Research Center), Public Opinion Founda-
tion (FOM), the Institute of Sociology RAS 
(Russian Academy of Sciences).

Materials and methods of research
When interpreting the survey data, the authors relied 

on futurological approach (D. Bell, A. Toffl er), post-mate-
rialist values concept (R. Inglehart), postmodern approach 
(M. Foucault, P. Bourdieu), phenomenological concept 
(E. Goffman, A. Schütz), One-Dimensional Man theory 
(H. Marcuse), social constructionism approach (P. Berger, 
T. Luckmann), liquid modernity conception (Z. Bauman).

Authors’ hypothesis
In the context of postmodernism students have 

changed the content of their values and the mechanism of 
their development. The part of young people, which is suc-
cessfully adapting to new permanent challenges, threats, 
risks, is the one, whose values contribute to accelerated 
self-development, i.e., those who inherent such values as 
rationality, assertiveness, persistence in achieving goals.

Results of research and their discussion
As noted by Stephen Lyng, modern society is 

“walking along the edge”, i.e., it generates risks 
[4]. Accordingly, the person needs to be able to 
properly assess and take risks in order to be able 
to adapt successfully. To do so universities should 
generate the appropriate skills among the students 
within their working programs. First, students 
should have the skills of their future projection in 
the short, medium and long term.

The fi rst set of questions, the answers to 
which we need to analyze is “For how long 
in advance you can plan your future?” And 
“For how long are you able to imagine your 
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future clearly?”. The respondents’ answers to 
the fi rst question are distributed as follows: for 
many years (over 10 years) – the future can be 
planned by 6 % of the surveyed students; for the 
next 5 years – the future can be planned by 8 % 
of respondents; for a period of next one or two 
years – the future can be planned by the majority 
of respondents – 40; 36 % of respondents can not 
imagine what will happen even in the next few 
months, while the remaining respondents (10 %) 
have found it diffi cult to answer this question.

The respondents’ answers to a question about 
the clear image of their future are distributed as 
follows: the own future can be seen clearly for no 
more than one day – 7 % of respondents; it can 
be projected for the coming weeks – 11; 24 % of 
the students clearly imagine their future for the 
coming months; a bit more, 37 % of the students 
can clearly imagine their future; for the next 
3–5 years – 8 %; and for 6–10 years – 6; 10 % of 
respondents have found this question diffi cult to 
answer; option “for more than 10 years” has not 
been chosen by anyone. 

Thus, it can be stated that today’s univer-
sity students do not build long-term plans for 
the future and cannot clearly imagine it for 
such a long time.

The next question is aimed at identifying 
whether respondents plan their life in general in 
advance, forecast it, or live it as they live. 22 % 
of the respondents generally do not build plans 
for the future; 10 % of the surveyed students be-
lieve that their lives can be hardly changed; 37 % 
claim to know what will happen with them in 
the next two or three years, but not more; 23 % 
of respondents believe that their life can change 
signifi cantly after a few years; 8 % have found 
the question diffi cult to answer. On this basis, 
we can say that in general, students have some 
ideas about their future life, but not for a long 
term ahead, these ideas are not very stable and 
certain, that, in fact, confi rms the results of the 
questions analyzed above.

The next question, the answer to which we 
have to analyze, is aimed at trying to fi gure out 
what percentage of the surveyed students wish 
to work in the specialty after graduation.

Slightly less than half of the surveyed stu-
dents – 47 % – said that by the end of their studying 
they plan to continue their education as masters’ 
degree or to obtain their second higher education. 
32 % indicated that their professional activities will 
not be associated with the knowledge gained at the 
university, and only 21 % of respondents said they 
plan to get a job in their specialty. 

Another set of questions is devoted to clari-
fy the areas of life, to achieve success in which 
the students are going to focus all their efforts 

in the coming years; respondents have been 
asked to choose up to three answers from a list.

Most of the surveyed students – 79 % – 
are ready to concentrate all their efforts in the 
study; professional skills will play an important 
role in the future for 24 % of respondents; 35 % 
of students are going to devote their efforts in 
the coming years to the creating and strength-
ening the family or to the education of children, 
if there are any already; 14 % of respondents 
in the future will focus their attention on the 
creative, social and political activities; spiritual 
self-improvement will be an important part of 
life in the future for 29 % of students; physi-
cal and health self-improvements have been 
chosen by 24 % of students; leisure, vacations, 
traveling and entertainment will be an impor-
tant part of life for 27 % of respondents; and 
33 % of the participants of the research will be 
deeply in their professional career.

Based on this, we can say that education, 
professional career and family are the main pri-
orities for the closest students’ future. 

The next question was aimed at trying to fi g-
ure out what are the goals of the respondents and 
their families when the conversation goes about 
the lifestyle, and the answers to this question are 
as follows: the goal for 9 % of the respondents 
and their families is the bar “to survive, albeit 
at a primitive level of existence”; the majority – 
53 % of respondents want to live simply not 
worse than the majority of families in their city/
area; 25 % of the surveyed students want to live 
better than the rest of the families in the city/
area; the goal for 8 % of respondents is the same 
level of life as the one for an average family in 
Western Europe; and only 5 % are aimed at a life 
that is better than the level of the average West-
ern European family. Thus, most of the students 
and their families do not set themselves ambi-
tious goals; they just want to live not worse, than 
the people that surround them. 

The next set of studied questions is aimed 
at getting to know, if the respondents plan to 
change their place of residence. Most of them – 
59 % prefer to stay in the city in which they live 
now, 12 % of the surveyed young people would 
like to move to another city in Russia, 7 % are 
going to move to another country, and 22 % 
have found it diffi cult to answer this question.

As it is known, the basic values are formed 
in humans by the age of 18–20 [2].

Therefore, we further studied the hierar-
chy of values of students, using the classical 
Rokeach’s methodology [5].

“Health”, “interesting job” and “love” pre-
vail in the hierarchy of terminal values. The 
young men put “job” on the fi rst place, for girls 
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it is “love”. “Wealthy life” is an important value, 
both for girls and for boys, and this trend does not 
depend on the age of respondents, nor from the 
university or from the city in which it is located.

What disturbs is that “having good and true 
friends” takes only the 14th position in the hierar-
chy of terminal values. Not by chance, that Alvin 
Toffl er wrote that the relationship between peo-
ple become short-term, modern society creates 
a personality similar to disposable objects [7].

“Education” and the “joy of life” prevail in 
the hierarchy of instrumental values. 

The obtained data confi rms the opinion 
of the American sociologist Ronald Inglehart 
about the displacement of the gravity center 
in favor of a “post-materialistic values”: self-
development, quality of life, health [3].

Unfortunately such instrumental value, 
as “effi ciency in the affairs” takes only the 
17th place in the hierarchy.

It is not by chance that a number of scientists 
have noted that a signifi cant part of the primary 
economic socialization of students is limited; as 
a result, most students are not adapted to life in 
the rapidly changing social reality [8].

For this reason, further we have studied 
the respondents’ opinion about the quality, 
knowledge and skills, which are necessary for 
modern man to adapt successfully to a rapidly 
changing social reality. It was found out that 
only 13 % indicated that “prudence” (ability 
to adequately assess the risks) is important for 
a modern man. A signifi cant part of respond-
ents (52 %) believes that it is mostly important 
to be “sociable” and to have “the ability to ac-
quire useful contacts”. Even worse with such 
an ability as a “long-term planning”. Only 11 % 
believe that it is important for the modern man. 
12 % indicate that it is important to be able to 
implement the “short-term planning”. Charac-
teristically, that such important qualities of the 
person as “rationalism”, “assertiveness”, “per-
severance in achieving objectives” are identi-
fi ed by those students who have an idea about 
their long-term forecasting, and an action plan 
for the future. Noteworthy is the fact that the 
total share of such respondents in the overall 
mass of students (6 %) is insignifi cant.

Conclusion
Thus, the research shows that most of the 

modern university students do not build long-
term plans for the future and can not imagine 
it clearly in the long term perspective. In gen-
eral, students have the fragmentary ideas about 
their future life. Most of the respondents do 
not have the skills of forecasting for the short, 
medium and especially long term. 85 % of re-
spondents are satisfi ed with life in general. 77 % 

of respondents believe that the improvement of 
life in the region depends on the regional and 
municipal authorities. 89 % of respondents rely 
on support from the state, which, in their opin-
ion, should create all the conditions for a decent 
quality and standard of living. The young men 
main values are associated with well-paid job 
and career. The values of young men are as-
sociated with well-paid job and career. On the 
other hand, some similarities in the life values 
of young people are indicated, such as education 
and material well-being. The career and job are 
terminal values for the boys, and, at the same 
time, instrumental values for girls. Major part of 
the surveyed students is confi dent in their clos-
est future (up to 1 year), but, unfortunately, does 
not believe in its long-term future (over 5 years). 
Moreover, they are do not have the certain level 
of knowledge, abilities and skills, which is nec-
essary for the successful adaptation to the new 
rapidly changing environment.

As noted by the Spanish sociologist Izaskun 
Artegui, modern youth is getting mature in the 
period of the “second modernity” and a vari-
ety of identities [1]. It is no coincidence that 
most of the surveyed are inherent in crisis of 
personal and group identity, that means they do 
not know what they want and do not structure 
their lives. Moreover, they do not have clear 
goals, values, interests, and they even do not 
try to form them in an active way.

The acceleration of the social process in-
volves the students in assimilating new values, 
and it requires developing new methods of infl u-
ence on the person and applying new technolo-
gies in the learning process. Accordingly, it is 
important to create new educational programs, 
textbooks and methodological researches.
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